UNCLASSIFIED U.S. Department of State Case No. F-2014-20439 Doc No. C05771975 Date: 11/30/2015

RELEASE IN FULL

Proposed co-marking with the USAID identity and the U.S. flag:

1). For the English-language (the one on the left could be for something large like a generator,
the one on the right is for a smaller item such as a water filter and more compressed:

\S@&g 3
ez\%aﬁa

USAID

FROM THE AMERICAN PEORLE

= USAID

FROM THE AMERICAN PEOPLE

2). Depending on the audience and the language of the document, the tagline of the USAID
identity may appear in other languages. In those cases, the same composition as in item 1 above
will be used, but with the language as dictated by the audience or the language or the document.

For example, for Urdu-speaking audiences, an Urdu-language tagline will be used:
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3) Below is an example of letterhead co-branding in English with implementing partners:
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vlo‘ T MLTAN ROAE

5t National Steering Committee Meeting

Qrganized by the Higher Educatien Cemmissien’s Financial Aid Development (HEC-FAD) Program,
funded by the Amerdcan peopie through USAID

Islamabsd, 27 October, 2010

4). For plaques and other materials where it is important to demonstrate the partnership of the
two involved countries, we recommend to use the two-flag approach, such as in the sample
below:

&)
USAID

GOt THE AMERAN HORLE

C:

PARLIAMENTARY INFORMATION
TECHNOLOGY RESOURCE CENTER

established with the support from the American people.
delivered through the
United States Agency for international Development (USAID)
the Pakistan Legislative Screngthening Projece

Inaugurated by

Speaker of the Provincial Assembly of Sivdh
s Hol Mr. Nisar Ahmad Khuhro

@

5). For USAID Mission’s communications in English (letters, PowerPoint presentations, etc):

JUSAID | PAKISTAN

FROM THE AMERICAN PEOPLE

6) For USAID Mission’s communications (for example, a brochure in the local language on
USAID’s work to date), the USAID sub-brand may be written in one of the local languages, such
as Urdu as follows:
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